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Why should Business Use Social Media?
Social Media is generally neglected by most
of the business owners, and few of them don’t
consider worth spending time and eﬀort on
social media channels. Others regard social
media more as a tool of communication than
an online platform to generate leads for their
business.

acquired through social media also convert
better than average—13 percent better.
So if used correctly, social media can generate
leads for your business, and also provide targeted
traﬃc to your website. Therefore, the success of
a business in the online world depends on the
social media interactions.

However, HubSpot’s 2013 State of Inbound
Marketing Report 2013 reveals that leads
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Why should Business Use Social Media? (cont.)
Social media present great marketing
opportunities for businesses of all sizes. You can
use social media to:
♦
♦
♦

promote the name of your brand and
business
tell customers about your goods and
services
ﬁnd out what customers think of your
business

♦
♦

attract new customers
build stronger relationships with existing
customers

In this guide, we will know how to use
Facebook and Twitter for the growth of a
business.
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How to create a page on Facebook
Facebook Page for
Business
Facebook Page for business helps you build
a strong relationship with your audience
and customers. And, at the same time,
your Facebook Page makes your business
Discoverable, Connected, Timely and
Insightful.

It takes some experience to know how to
set up a Facebook business page, even
though creating a personal Facebook proﬁle
is relatively easy. When using Facebook,
companies usually possess an oﬃcial page,
while average individuals create simple proﬁles.
Therefore, there are key diﬀerences between
the personal proﬁles and the Facebook pages.
To set up Facebook Page for your business, just
follow these steps.
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How to create a page on Facebook (cont.)
How to classify your
business

How to deﬁne your
brand

For setting up a page for your business on
Facebook, you need to classify your business.
You need to choose from one of the following
six classiﬁcations:

When it comes to connecting to various brands,
nearly 80% of Facebook users in America
choose Facebook. To create a certain image
for your company`s brand, you will need post
relevant information on your Facebook page. To
create a loyal group of customers, you need to
include visuals in your posts as well.

♦
♦
♦
♦
♦
♦

Local business or place
Artist, band, or public ﬁgure
Company, organization, or institution
Entertainment
Brand or product
Cause of community

This classiﬁcation will help you rank for
more relevant searches and provide relevant
information ﬁelds on your page.
Now, choose the category you're in and ﬁll out
your business name (or if you selected one
of the other options, your brand or company
name). The business option also asks for further
location information. Keep in mind that your
category and name cannot be changed once
your page is created.

“

Your Facebook Page makes
your business Discoverable,
Connected, Timely and
Insightful.

”
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How to promote your Facebook page
A continual process
So you’ve created a Facebook Page for your
business. Now what? You need to promote
your page to drive traﬃc to your page and
increase engagement.
It’s time to get your page in front of people! In
other (fancy marketing) words, it’s time to drive
traﬃc to your page, increase engagement, and
promote your business.
You won`t generate leads by creating a
Facebook page and walking away from it. A
business owner should always interact with
the clients on the company`s page. Therefore,
posting information on your page frequently
is one important task. Try to monitor the
comments from a particular post, share
information and interact with the clients in
every way possible. Social media has the
potential to help improve your business in
various ways, but it will take some time and
eﬀort to achieve results.

To get people to “Like” your page, you will need
to create quality content regularly. The brand
new timeline layout created by Facebook has
increased the user interactions with more than
65%, according to some studies. To generate
leads through Facebook, you will need to take
advantage of this trend and create engaging
content as frequent as you can.

Consider investing in
Facebook ads
You can consider Facebook’s advertising
options. The ads appear as promotional
posts and direct anyone who clicks straight
to your website. You can also target your
advertisement to users who are most likely to
be interested in your product or service.
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How to advertise on Facebook
Target your customers

of a speciﬁc age, gender, educational level,
workplace, even location. It is also very cost
eﬀective and you can select how much you
want to pay per day and cap it.

Facebook presents businesses with the
opportunity to reach their target market
throughout the entire marketing cycle.

Know how to promote your brand and engage
with fans through advertising on Facebook.

The major advantage that Facebook has
over Google is the customer data that
enables advertisers to target customers
very speciﬁcally.You can use keywords from
people’s proﬁles to target your advertising at
relevant demographics; you can target people

“

The brand new timeline layout created by Facebook has
increased the user interactions with more than 65%

”

9

How to Use Facebook and Twitter for Business

How to monitor your Facebook page
Monitor lead
generation progress

Techniques that you can use to get in touch
with user segments:
♦

There are a number of techniques to monitor
your Facebook Page traﬃc.
Splitting your clients into targeted market
groups is practically the most eﬃcient way
to monitor your Facebook lead generation
progress.

♦
♦

Generate custom content for your user
segments
Implement the social media sharing buttons
Monitor fan activity through Facebook`s
integrated analytics

You will need to monitor the number of leads
that are generated through your Facebook
page. Another step would be to adjust each
lead generation technique that works best for a
particular list of clients.
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How to create a Twitter proﬁle
A right balance of
casual and formal
interactions
Business owners can draw in a diverse range of
individuals through Twitter. This social media
platform is dedicated to real-time interaction.
Therefore to represent your band, you should
have a balance between formal and casual
rather witty approach towards your tweets and
interactions on this platform.

Strategies for Twitter success:
♦
♦
♦

Complete your proﬁle
Include terms to represent your brand in
description
List your employees` Twitter handles on
your website to encourage individual
interaction
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How to promote your Twitter handle
Work with some
industry experts

Make yourself
noticeable

Various experts and leaders of this industry
can be contacted through Twitter. Once you
connect with them, you can rely on them to
support your products and services.

You will have to draw the attention of the
experts as soon as you connect with them.
When you win over new followers, you will
need to be really subtle.

Here are some online tools that you can use to
improve your search:

Be Patient!

♦
♦

Technorati – a ranking system of the
most important bloggers
Tweet-Grader – track your inﬂuence
Muck Rack – community of journalists
Seek or Shout – network of public relations professionals

Numerous bloggers will start writing about
your company as soon as you reach success.
To generate your own compelling articles,
you have to make use of the work of your new
inﬂuential Twitter contacts.
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How to advertise on Twitter
Three types of
advertising
Twitter oﬀers three types of advertising:
Promoted Accounts, Promoted Tweets and
Promoted Trends.
Today, 60% of Twitter users log in via mobile
devices, and it is mobile growth that is
contributing to an impressive growth in
twitter’s ad revenues.

Promoted Accounts
A Promoted Account is an ad that invites
targeted Twitter users to follow your brand
– attracting more of the right followers to your
brand faster. Promoted Accounts help you
reach more followers likely to be interested
in your brand and build a community of
advocates.

There are many targeting options available,
and you can target Promoted Accounts using:
interest, geography, gender, tailored audience,
TV targeting, device targeting, keywords, users
like your followers, languages, etc.
Promoted Accounts are priced on a Cost-perFollow (CPF) basis, and you pay only when
a user clicks Follow on a Promoted Account
placement.

https://business.twitter.com/products/
promoted-accounts
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How to advertise on Twitter (cont.)
Promoted Tweets
Promoted Tweets are similar to organic Tweets.
Promoted Tweets can include links to websites,
hashtags and rich media. Promoted Tweets
allow you to use our targeting capabilities to
deliver Tweets to speciﬁc users and during
speciﬁc moments.

Lead Generation Card
Lead Generation Cards are a new ad format
oﬀered for Promoted Tweets. These allow

advertisers to automatically capture user data
directly from within a tweet with a single click.
The creative portion of the card contains the
promoted tweet, short description, call-toaction, and the added bonus of an image.
Users can easily and securely share their email
address with a business without leaving Twitter
or having to ﬁll out a cumbersome form.
When someone expands your Tweet, they see
a description of the oﬀer and a call to action.
Their name, @username, and email address
are already pre-ﬁlled within the Card. The user
simply clicks a button to send this information
directly (and securely) to you.
Lead data can be sent to the advertiser or simply
downloaded from Twitter. This ad format will
display on Twitter.com, iOS, and Android clients.

“

Today, 60% of Twitter users
log in via mobile devices, and
it is mobile growth that is
contributing to an impressive
growth in twitter’s ad revenues.

”
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How to advertise on Twitter (cont.)
Promoted Trends
Trending topics on Twitter capture the
moments consumers care about most.
Promoted Trends are positioned at the
top of this list for a 24-hour window and
are clearly marked with a promoted icon.
Promoted Trends are a perfect way to kickstart
a conversation, launch new products, run major
campaigns or target key dates to drive mass
awareness.
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How to monitor your Twitter page
Measure your success

Focus on the positive

You can market your company with some
posts. Creating the credibility of your company

To suggest the quality of your service, you need to
use positive feedback received on Twitter as proof.

is possible through the connections that you
have with industry experts. The number of
qualiﬁed leads generated by your tweets will
reﬂect your Twitter success.

Review the negative
You need to analyze and resolve all the
complaints that come from customers in order
to build credibility for your company.

Improve your reach
To make people retweet your tweets, you need
to share only informative and quality content.
Increase your traﬃc in adding links to your
website. You can ‘Pin’ a tweet to highlight your
services/oﬀerings.
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Bottom line
Create a plan
The social media platforms oﬀer business
owners the opportunity to interact with their
clients regularly. Businesses are able to enlarge
their reach and create brand recognition
and loyalty through Facebook and Twitter.
To improve their inbound marketing eﬀorts,

business owners should ﬁnd time to interact
with their customers and allow them to interact
with each other. However, to beneﬁt from all
the advantages that social media has to oﬀer,
a business owner should possess an eﬃcient
strategy before taking this important lead
generation tool.
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About MarkComm Pitch
MarkComm Pitch is an Inbound Marketing
Agency that provides Marketing
Communications, Search Engine Marketing,
Pay Per Click (PPC), Social Media Marketing,
Content Marketing and Web Development
services for Startups and Small Businesses.
We help tech-savvy startups to design and
develop the startup’s message and its delivery
to the target audience and other stakeholders.
Our purpose is to satisfy the unique marketing
requirements of the early stage, technology
business.

What we do at MarkComm Pitch?
♦
♦
♦
♦
♦
♦
♦

Craft your Message to make it Market
Ready
Put Emotion into and make a Compelling
Story
Market your Story to the Target Audience
Market your Site on Search Engines
Generate Qualiﬁed Leads with Paid Marketing
Develop and Enhance your Web Identity
and Social Proﬁle
Communicate with and Engage your
Community On Social Media

Connect with Us: LinkedIn, Facebook, Twitter
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THAT’S ALL FOLKS
We hope you ﬁnd this eBook very useful and have already started using some of the tips and tricks.
We’d love to hear your feedback on how we can improve this document or even just to say hi.
Please email us directly on info@markcommpitch.com.
Go to www.markcommpitch.com if you are not already subscribed and subscribe now.
And please tell all your friends about us!!

Share to your network

www.markcommpitch.com

No part of this publication may be reproduced, stored in a retrieval system, or transmitted in any
form or by any means, electronic, mechanical,photocopying, recording, scanning, or otherwise,
without the prior written permission of the author. Requests to the author for permission should be
addressed to info@markcommpitch.com.
Limit of Liability/Disclaimer of Warranty: While we at MarkComm Pitch have used our best eﬀorts
in preparing this book, we make no representations or warranties with respect to the accuracy or
completeness of the contents of this book The author shall not be liable for any loss of proﬁt or any
other commercial damages, including but not limited to special, incidental, consequential, or other
damages.
For general information, please visit our website at www.markcommpitch.com

