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Foreword From Our Sponsor

We believe that doing business in today’s digitally driven dynamic 
environment is truly exciting and challenging as well, where 
customers are more informed, connected and empowered than 
ever. And, we do understand that to make a business successful, the 
marketers should have a well-sketched out strategy to stand out 
amidst competitors.

With the goal of increasing conversions and driving revenue, B2B 
blogging has become one of the most potent tools in the hand of 
marketers and other stakeholders of a business.  

That’s why we have sponsored the development of this eBook: “How To Do B2B Blogging”. The 
eBook developed by MarkComm Pitch is out to make your marketing team proficient in the art of 
B2B Blogging.

We at Abasys Technologies are delighted to be the part of this wonderfully written eBook which is 
intended to help you put your best foot forward as you develop your B2B blogging strategy. Each 
section provides deeper insights on how to better utilize blogging to drive awareness and demand.

We assure you all marketers whether you are engaged in content marketing, email marketing, 
digital advertising, lead generation, public relations, or all of the above, this eBook can help you 
glean insights you are looking for making B2B Blogging a success.

Are you ready to convert, nurture and manage leads using the secret sauce spilled out about 
B2B Blogging?

Irene Hutchinson

Abasys Technologies Inc
800 Bellevue Way, Suite 400
Bellevue, WA 98004
Cell: 425-765-5271
email: ireneh@abasystech.com
URL:  http://www.abasystech.com
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What’s Really Special About B2B Blogging?

Random acts of marketing sprinkled with 
spurts of short-term activity won’t help succeed 
your business. All marketing professionals 
must still put some ‘elbow grease’ towards the 
success of their businesses. 

If you are in B2B market, you all marketers need 
to be well-versed in devising strategies and 
executing them to catch today’s customers, 
who are more informed, connected, and 
empowered than ever.

Your website, blog, online community and your 
presence on social networking sites are critical 
to the success of your online and brick and 
mortar business.

B2B Blogging is one such important element 
of your overall marketing strategy, which paves 
the path to sales and eventually helps you in 
sales funnel conversion.

Marketing is an exciting, challenging and innovative industry to be a part of.  A marketer’s life 
is brimming with activities, brainstorming and strategy sessions, creating and implementing 
marketing campaigns, creating collateral, meeting clients, amidst other activities.

share this ebook:

http://markcommpitch.com/blogging-for-business-ebook/
http://markcommpitch.com/blogging-for-business-ebook/
http://tumblr.unsplash.com/post/96058703554/download-by-aleksi-tappura
http://tumblr.unsplash.com/post/96058703554/download-by-aleksi-tappura
http://twitter.com/intent/tweet?text= Get your free ebook Blogging For Business Ebook @MarkCommPitch: http://markcommpitch.com/ blogging-for-business-ebook/
http://www.linkedin.com/shareArticle?mini=true&url=http://markcommpitch.com/blogging-for-business-ebook/
http://www.facebook.com/sharer/sharer.php?u=http://markcommpitch.com/ blogging-for-business-ebook/


share this ebook:

4

How To Do B2B Blogging

share this ebook:

Let’s have a look at the vital stats that speak the importance of B2B Blogging:

The inbound marketing agency, MarkComm 
Pitch’s eBook reveals the secrets to B2B blogging, 
and shares with you a road map, steps and 
techniques about how your business can use 
blogs to drive awareness and demand.

We assure you all marketers whether you are 
engaged in content marketing, email marketing, 
digital advertising, lead generation, public 
relations, or all of the above, this eBook can help 
you glean insights you are looking for making 
B2B Blogging a success.
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The Importance of Blogging for Any Kind of Business

Any entrepreneur should be aware of the 
positive effects that blogging can bring to the 
company`s sales.

In order to add value to your brand and get an 
edge in front of your competition, you will have 
to plan your blog properly. All the stakeholders 
that will stumble upon your business will have the 
opportunity to contact you directly on your blog. 

When it comes to reducing lengthy sales cycles, 
continual interaction can provide an important 
help for your business. It may take somewhere 
between 117 and 156 days to complete a usual 
B2B sales cycle. It would be kind of hard to keep 

your buyers engaged over this period of time, 
especially when it comes to generating and 
sharing attractive content. Simultaneously, all 
entrepreneurs demand useful content for two 
major tasks: to help users solve problems and 
to generate sales. DemandGen Report states 
that nearly 75% of business managers demand 
solutions providers that can help them “curb 
the sales messaging”.

Entrepreneurs can build trust during the course 
of time simply be generating attractive and 
efficient content, so we can say that blogging is 
a wonderful method to highlight your brand`s 
authority. 

The ultimate goal of blogging would be to generate money for your business, even though it comes 
with numerous other benefits.
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Generating sales and creating brand awareness 
will be the main goals of a consumer-facing 
blog. Considering the fact that the emotions 
usually influence the buying choice, we can say 
that they work in shorter sales cycles. 

Apart from the fact that they are driven by 
relationship, the B2B blogs also involve longer 
sales cycles and concentrate more on long-
term ROI. If we take a look at 
the B2B world, we will see that 
blogs are the main sources of 
information. 

Customers are always on the 
hunt for precise and useful 
information, and a blog can help 
you deliver the information that 

they need in an efficient manner. Moreover, a 
blog can also provide a wonderful method to 
generate possible prospects due to the fact 
that the sales cycle is longer and focused for 
B2B companies. 

You can always support and increase the 
activity of your sales team with the help of a 
blog. 

Is There a Difference Between B2B Blogging and B2C?

Compared to the B2C blogs, which are created especially for clients, the process of building a B2B 
blog is quite different. Your company may develop a blog that is appropriate for your stakeholders if 
you manage to comprehend the demands of these 2 different audiences. 
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1. ENHANCE SEARCH RESULTS

All the major search engines like Google, Bing 
and Yahoo compensate websites that include 
fresh, relevant content material. With the 
addition of a blog for your web site, you will 
improve your online presence considerably. 
Fresh content material assists increase your 
position in search, and a blog is really a great 
method to frequently share new content 
material.

2. PERSONALIZE YOUR BRAND

Do competitors blog as well? If they are not, 
then this may be the very best purpose to 
begin a blog of your own! Blogging might help 
you be noticeable inside your niche and create 
a business in the professional way.

9 Most Important Benefits of B2B Blogging

A blog is really a potent tool to possess inside your advertising toolbox. While you determine 
whether or not a blog is correct for the business, it assists to know a few of the important 
advantages of developing a blog or how you can improve the blog you currently have. 
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3. EXPAND RELATIONSHIP WITH 
YOUR CLIENTS

You may not have the ability to go to clients as 
often as you’d like, but a blog is definitely an 
superb method to offer a continuous drip-drip-
drip of communication to remind them of one’s 
goods, solutions, and why you are unique. You 
can also transform your content material into 
consumer newsletter and sales supplies and 
send them to the users that don`t study your 
blog.

4. GENERATE SALES

Your blog provides you with a unique and 
efficient way to promote your products or 
services. For example, you are able to promote 
goods or solutions inside your blog’s sidebar. 
You are able to also blog about how you can 
use your item in new or various methods, or 
perhaps highlight consumer achievement 
stories.
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5. GET MORE LEADS

Featuring opt-in content material in your blog 
is really a great method to turn visitors into 
leads. From that point, you are able to cultivate 
your leads down a path in the direction of sales. 

6. GET CLIENTS FEEDBACK AND 
SUGGESTIONS

Numerous businesses make use of blogs like a 
method to indulge clients to resolve issues and 
produce new suggestions. Occasionally, crowd 
sourcing suggestions may even result in new 
goods or service lines.
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7. GET MEDIA COVERAGE

Due to the fact that blogging can offer you 
the Status of a thought leader/leadership, it 
provides for journalists and media channels to 
go to you for content articles and stories and 
news. Your brand will surely benefit from this 
useful content material. Make your blog as one-
stop-shop for authentic information, studies 
and reports related to your industry.

8. TALK WITH CLIENTS  IN A PERIOD 
OF CRISIS

A blog is really a crucial channel to clarify the 
problems faced during a period of crisis. It 
provides a medium to distribute essential info 
for your workers, important stakeholders as 
well as the press, since all business responses 
presented on a blog are frequently shared by 
those who are constantly searching for quality 
information.
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9. TRANSFORM YOUR BLOG INTO A 
COMMUNITY

Even though developing an engaged 
community via a company blog may involve 
several steps, this does not mean that it is 
impossible to attain. In the event you do 
it correct, your blog can turn out to be a 
discussion hub for the business.
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What are the outcomes?

Analyze the objectives of your company as a first 
step. To reach the point where you will observe 
some positive outcomes from your endeavors, 
you will have to set some objectives first.

What are you looking to obtain from this 
blog?

Develop awareness? Produce leads? Enhance 
conversions? Improve sales?

It is crucial to reply to these concerns prior to 
start a blog, so you realize how blogging can 
suit into your general advertising technique 
and how you can study the achievement of 
one’s endeavors. The great news is the fact that 
it is fairly simple to produce in depth metrics 
covering practically all elements of a blog’s 
overall performance. You simply need to place 
within the difficult function of deciphering 
the information and using it for your blogging 
technique.

Points to Ponder Before Starting a Blog

You will have to consider your company`s goals, history and resources before you even consider 
creating a blog. Here are the main things that you need to think about when starting a blog:
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Do you have all the necessary things to start 
a blog?

Study your resources carefully since blogging 
involves a lot of dedication.

Have you established the content creator? 
How often are you going to publish innovative 
content material? What’s your application 
procedure? Who addresses the feedback? 
How would you market your blog-through 
e-mail, social, or search? Getting the solutions 
to these concerns in advance could save you 
a great deal of discomfort later on! Simply on 
the short-term, it may appear practical to usher 
in some exterior expert that can guide you 
and maintain you on track till you get in to the 
rhythm of blogging. Combining exterior guests 
posts constantly may be really helpful.

Do we possess the correct culture?

Numerous B2B blogs fall short due to too little 
business assistance. Blogging is definitely an 
engaging, content-rich work that demands the 
readiness to talk about beneficial info and reply 
to suggestions and critique. Sadly, not each 
company greets these suggestions.

You will find several forewarning indicators 
that you simply do not possess a culture in 
location to assistance a maintainable blogging 
technique. Maybe your leading professionals 
are reluctant to become individually included 
within the content material preparing or reply 
to readers’ feedback. Or you might need to 
leap via as well numerous hurdles (legal, HR, 
management, and so on.) to obtain approvals. 
Or you can get important individuals lobbying 
from the work in the start.

In order for the work to become effective, 
you will need all the help you can get from 
professionals performing in this field. Your 
business may require an education concerning 
the advantages of blogging prior to executing.
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	INCREASE THE VALUE OF YOUR 
BLOG

Adding value to the readers is one of the most 
important aspects for every successful blog. 
Therefore, it is important to focus less on 
promotional content and start creating useful 
content that will: help users solve different 
issues, answer various questions, and provide 
precise information that can be used by the 
readers to generate incomes. 

	 ENTERTAIN

It is very important to provide entertainment 
through your blog, and this can be easily 
attained if you add some videos, photos, 
interviews or reviews in different posts. 
Everything that will keep your readers 
entertained will help! Entertaining content 

can help you get in front of your competition. 
Considering the fact that the “noise level” is 
still growing on the social web, you will have to 
complete this point regardless of the obstacles 
that you will face.

	BE ORIGINAL

If you want to be noticed, you will have to 
impose your point of view. Try to find a sense 
of uniqueness when creating the posts for your 
blog. You won`t get too far if you repeat what 
others say. 

	BE REAL

Communication is essential for mankind. 
Therefore, adding a human face to your blog 
will certainly bring numerous benefits. It does 
not hurt to be imperfect.

There are some specific characteristics that can help you create a successful B2B blog. However, you 
need to know writing simple press releases will not help you achieve great things, so it is important 
to concentrate on producing quality content. Below you will find a list of what to do and not to do 
when starting your own blog.

Do...

B2B Blogging DO’s and DON’Ts
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	TELL STORIES

People can easily connect with your brand or 
products if you share some stories related to 
your customers, employers or even yourself. 

	PAY ATTENTION TO WHAT YOU 
WRITE

By writing quality posts, you will force the 
readers to spend more time on your blog. In 
order to make sure that you write natural posts 
with a conversational tone, you have to read 
your post aloud. 

	SHARE YOUR POSTS

Promoting your articles is quite simple. If you 
have identified certain individuals that facing 
the same problem, you can help them solve it 
by writing and sharing a post with them. Social 
networks are other places where you can share 
your posts. Make sure you identify a group or 
forum that belongs to the same niche as your 
blog. You won`t get enough attention if you 
don`t share your articles.
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	OVERSELL

It is fine to promote your products, but don`t 
exaggerate with it! It is more important to 
concentrate on solving various problems for 
your audience if you want to reach a level 
where you can sell more. 

	EMPLOY CORPORATE SPEAK

Avoid using too many clichés in your writings 
and practice a natural tone. 

	NEGLECT THE NEGATIVE 
COMMENTS

You can use a negative comment into an 
advantage if you pay attention to all the critics 
that are coming your way. You should always 
try to help your customers when they have 
certain concerns regarding your products or 
services. Responding to your critics is also a 
great way to stand on top of your competition. 
You can create an advocate if you offer a 
prompt and thoughtful response to a critic. 

	FORGET TO MEASURE

What you measure is exactly what you can 
manage in the end. You will have to consider 
your final goals and associated them with your 
efforts. You will be able to determine if your 
blog is going to be successful in this way. 

	FORGET TO PLAN

It may be really useful to plan the topics and 
dates when you are going to post new articles. 
Your blog may look like it was abandoned if you 
don`t plan your next moves.

	FORGET TO POST CONSTANTLY

You will not be able to sustain your readers` 
interest in your blog if you don`t post 
frequently. The ideal strategy is to post a new 
article once every week! Planning is again 
really important for the success of your article 
posting campaign. 

Don’t…
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What Experts Say About B2B Blogging

 “Business blogs can shorten sales cycles when they connect 
decisionmakers to the designers and thought leaders who shape 
new products and services.” – Laura Ramos, “Marketing’s Role in B2B 
Blogging,” Forrester Research, 2007

 “People have a choice…and nobody is going to read your blog, link 
to your blog or quote your blog unless there’s something in it for 
them.”– Seth Godin

“Since B2B prospects tend to be over 70% of the way through their 
buying process before companies know that they’re in market, blogs 
provide easy-to-find and consume information they’re seeking. To 
make your blog your top content marketing tactic, you must create 
posts that help your prospects and customers. Further, you need to 
support your blogging efforts with sufficient resources.” Heidi Cohen, 
President, Riverside Marketing Strategies 

If you are a business blog, be clear about what your readers will get 
from your content and stay focused. For instance, at CMI, all of our 
posts have a how-to element about them. Michele Linn, editorial 
director at Content Marketing Institute (CMI)
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Top 4 Metrics to Measure ROI with B2B Blogging

♦  Increased number of unique visitors and 
page views of blog 

♦  Improved search engine rankings

♦  Increased number of qualified leads from 
blog posts

♦  Increased customer and sales insight for 
greater efficiency and qualified sales leads

At the outset, we should make it clear that as such there is not any standard ROI for blog. But 
following facts supported with stats can help measuring ROI with B2B Blogging:

Source: From “Calculating the ROI of Blogging: A Case Study,” Forrester Research, 2007

Benefits, Metrics and Value Propositions of Blogging
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HubSpot’s Inbound Hub: Inbound Hub is a blog 
from HubSpot. It shares all kinds of news, tips 
and advice around happenings in the inbound 
marketing world.

Marketo Blog: A blog from a leading digital 
marketing software and solutions provider, 
which focuses on marketing technology and 
thought leadership.

Salesforce Marketing Blog: This blog  helps B2B 
marketers create real business value from their 
marketing efforts.

Modern Marketing Blog, Eloqua: This blog 
from Eloqua, a thought leader in the marketing 
automation space,is a hub for marketing 
professionals to learn about how to effectively 
bring together strategy and technology to 
create meaningful relationships.

Content Marketing Institute Blog: This blog is 
excellent for anyone trying to learn more about 
inbound marketing more particularly from 
content marketing perspective.

B2B Ideas@Work, MLT Creative Blog: A blog 
from a leading B2B marketing agency. It shares 
actionable information on everything from the 
latest social tools, B2B books, industry trends, 
design advice, inbound marketing tips, B2B 

concepts, etc.

Velocity Partner’s B2B Content Marketing Blog: 
The UK based firm, Velocity Partners specialises 
in B2B content marketing for tech companies. 
Its blog posts are thought-provoking and very 
relevant for the world of B2B marketing.

B2B Marketing Blog, Webbiquity: The 
Webbiquity blog provides informative and 
how-to posts about all aspect of maximizing 
your organization’s online visibility to drive 
business results.

B2B Marketing Insider Blog: B2B Marketing 
Insider is dedicated to sharing the ideas, topics 
and marketing strategies that drive real results 
like sales, leads, and customer loyalty.

B2B Marketing: B2B Marketing is a great for 
business marketers. It covers B2B marketing 
news, blogs, research and reports, events , 
training, etc

B2B Marketing, Advertising Age: B2B from 
Advertising Age covers engaging articles on 
marketing strategies and various marketing 
topics. It offers rich content including white 
papers, e-newsletters, research, webinars, and 
scheduled events. 

Top B2B Blogging Resources
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About MarkComm Pitch

MarkComm Pitch is an Inbound Marketing 
Agency that provides Marketing 
Communications, Search Engine Marketing, 
Pay Per Click (PPC), Social Media Marketing, 
Content Marketing and Web Development 
services for  Startups and Small Businesses.

We help tech-savvy startups to design and 
develop the startup’s message and its delivery 
to the target audience and other stakeholders. 
Our purpose is to satisfy the unique marketing 
requirements of the early stage, technology 
business.

What we do at MarkComm Pitch?

♦	 Craft your Message to make it Market 
Ready

♦	 Put Emotion into and make a Compelling 
Story

♦	 Market your Story to the Target Audience
♦	 Market your Site on Search Engines
♦	 Generate Qualified Leads with Paid Mar-

keting
♦	 Develop and Enhance your Web Identity 

and Social Profile
♦	 Communicate with and Engage your 

Community On Social Media

Connect with Us: LinkedIn, Facebook, Twitter 
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We hope you find this eBook very useful and have already started using some of the tips and tricks.
We’d love to hear your feedback on how we can improve this document or even just to say hi. 
Please email us directly on info@markcommpitch.com.

Go to www.markcommpitch.com if you are not already subscribed, and subscribe now.
And please tell all your friends about us!!

No part of this publication may be reproduced, stored in a retrieval system, or transmitted in any 
form or by any means, electronic, mechanical,photocopying, recording, scanning, or otherwise, 

without the prior written permission of the author. Requests to the author for permission should be 
addressed to info@markcommpitch.com.

Limit of Liability/Disclaimer of Warranty: While we at MarkComm Pitch  have used our best efforts 
in preparing this book, we make no representations or warranties with respect to the accuracy or 

completeness of the contents of this book The author shall not be liable for any loss of profit or any 
other commercial damages, including but not limited to special, incidental, consequential, or other 

damages.

For general information, please visit our website at www.markcommpitch.com

THAT’S ALL FOLKS

Share to your network www.markcommpitch.com
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